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New industry association established
in Russia for lighters

The Russian Lighter Importers Association has been established by the leading suppliers in the seg-

ment. The association acts as a non-profit-making organisation that proposes initiatives on behalf

of its members.

The founders of the association are
Neska (represents Cricket lighters
in the Russian market), Flamagas

S.A. (Clipper lighters), Amatti Centre,
and BIC which are the market leaders
representing the interests of global
manufacturers of lighters. The need for
members of the business community to
join forces was created by unfavourable
economic conditions that formed in the
sector. Market participants estimate in
excess of 50 per cent of the total
number of imported lighters are "grey"
import of low-quality products from
China. The import potential of lighters
safe for consumers will multiply if the
flow of counterfeit and non-tax-paying
goods diminishes. The main goal of the
Lighter Importers Association is to
achieve a healthier economy in the sec-
tor in co-operation with government
agencies.

At the first meeting of the association
top managers of the founding com-
panies met to discuss common prob-

lems and interests. Yuri
Azovsky, chairman of
the association, defined
priority tasks as follows:
1) stop the import of il-
legal products; 2) ensure
that the quality of goods
meets international stan-
dards; and 3) remove
counterfeit lighters from
the consumer market.
The meeting was at-
tended by Pedro Puig,
head of the European
Federation of Lighter Manufacturers
and a representative of Flamagas S.A. He
emphasised in his speech that the Euro-
pean Federation which is more than 20
years old already is ready to share its
unique experience with the Russian
counterparts. "First of all, we see to it
that sold products meet safety require-
ments. One should understand that a
lighter is a highly hazardous product: a
product which contains gas at high
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pressure inside. A person
who puts a lighter in their
pocket must be confident
that nothing will happen to
them. In any lighter the as-
pect of quality is equated
with the aspect of safety.
The European Federation
developed the inter-
national standard ISO 9994
which establishes safely
requirements for lighters
and application patterns
for every specific country.

We will try to get the Russian GOST
standard to be equated with or to meet
ISO 9994. Products sold in the Russian
market in this sector do not always meet
the standard. We believe that in co-oper-
ation with the Russian Lighter Im-
porters Association we will be able to be
more effective in our work with govern-
ment agencies of the Russian Feder-
ation. Every government is interested in
seeing high-quality and legal goods sold

90 TOBACCO JOURNAL INTERNATIONAL 1/2012



packaging & design

in its market. Therefore, we have no
doubt that the Russian government will
co-operate with us so we together try to
settle all issues."
Aleksey Aksyonov, president of the
Neska holding company, noted that the
establishment of the association was an
urgent necessity. "Lighter manufac-
turers want only high-quality, safe pro-
ducts to be present in the Russian mar-
ket. The biggest problem for us as im-
porters of Cricket lighters is the exist-
ence of counterfeit products imitating
our brand and that their numbers grow
every year. In China they cannot make
lighters of the same quality as Cricket
because of some technological spe-
cifics. A consumer buying a poor-quality
and dangerous lighter is misled. It is dif-
ficult for them as they buy to tell a genu-
ine Cricket from a fake one. There must
be state control, certification here. In
our company we have set up a com-
plaints department. This, however, is a
local fight for quality. We suggest join-

ing forces and invite new members to
the association, which will promote a
healthier market."
Nikolay Volkov, of BIC, said, "In terms
of consumption, the Russian market is
estimated by specialists at 500 million to
600 million lighters a year. We agree
that over 50 per cent of lighters in the
Russian market fail to meet quality stan-
dards. Imagine now that about 300 mil-
lion lighters that are sold in Russia can
cause injury to a person. This is a huge
number. The US has the first basic ex-
perience of fighting for quality stan-
dards in this area and today other coun-
tries make use of the experience gained
in America. In Russia, unfortunately,
such practice is still in its infancy.
Sergey Sleptsov, director general of Am-
atti Centre: "We as the largest importer
of lighters into Russia are interested in
creating equal conditions for all market
participants. We believe that the estab-
lishment of the association will help
consumers to get high-quality and safe

goods because "grey" import means not
only tax evasion, but also the impossibil-
ity for a consumer to file a complaint
about quality."

Bans could dilute the message

Nothing was said at the meeting about
such a problem as legislative restric-
tions on communication with con-
sumers suggested by both the latest bill
of the Ministry of Health and Social De-
velopment (a complete ban on the ad-
vertising of tobacco and tobacco acces-
sories) and a number of earlier bills
drawn up by members of the Russian
Duma. Fighting for the interests of con-
sumers, for clearing the market of illegal
products is impossible without com-
municating with consumers and busi-
ness partners in the trade sector. How-
ever, the above-stated bills suggest a
complete sweeping ban on all forms of
communication. Maxim Korolev


